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Activating the role of interior design showrooms in the development 

of the interim programs for productive families��
  

Amri -dy:  Norah Hassan Saied AlStu The name of the 

  

Abstract��
��

The study aims to detect activating the role of interior design showrooms 

in the development of temporary family programs produced in the "city 

of Jeddah. Almcklpalasasip is to answer the following question:  

Does interior design showrooms in the success of the temporary 

marketing of the product?                                                           

The study adopted descriptive analytical method, and methodology of 

inductive and experimental method. Was updated data for this study 

using the questionnaire with a sample at a strength of deliberate (150) 

Familyproductive. Has prepared a study to achieve the objectives of the 

study and draw conclusions, the following tools: data form public-

private members of the study sample, preliminary data for the project on 

a sample of the study, specialized databases to measure the role of 

interior design in the development of galleries to family programs 

produced by measuring the technical aspects and design of the study 

sample, data Subscribe to an initial sample of the study collective 

exhibitions, preliminary data on the economic and social impacts of the 

project on the study sample. The main findings of the study that the level 

of activating the role of interior design showrooms temporary for the 

success of marketing the product, the intermediate level, and there was 

significant statistical relationship between a set of variables including 

(age, social status, occupation before joining the project, the number of 

years experience, provide additional source of income) and the role of 

interior design to the success of marketing the product, as well as a 

statistically significant relationship between the role of interior design to 

the success of marketing the product and the social and economic 

impacts of the project. Has recommended the study to educate 

beneficiaries of the productive families of the importance of product 

design, quality check and competitive advantage, and follow the new 

methods of display products at exhibitions, as well as the necessity for 

governmental institutions and private Taufersalat To view the products 

of families, according to Maieraltsamim good and give families 

participating in the program scientific methods to help them Planning for 

the presentation of products, by holding training courses concerned with 

aspects  of design Effective and by the current study .                       .       

                                                                                                           


