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The impact of Twitter on the Arabic language

Linguistic accounts from 2015 to 2019 as a model

Abstract

Twitter is one of the most growing platforms on the web. It has more than
330 million users worldwide. Arabic is one of its main languages, it ranks
fifth in terms of the number of users worldwide. In this study, the impact of
this platform on Arabic will be highlighted by the analysis of the linguistic
tweets of specialists or those who know themselves to have Arabic interests.
How does Twitter affect the Arabic language used by the linguists in
particular or by the Twitter language in general?

The first chapter examines the idea of what is known as social media websites
in terms of providing an overview of all these tools, of their origin, concept,
and prevalence, to become the largest language database available to scholars
around the world.

The study dealt with 19 linguistic accounts, followed by about 700,000
followers, and the tweets of these accounts were studied from 2015m to
2019m, with approximately 94,000 tweets. The study found that these
accounts contributed to serving Arabic on Twitter, had a beneficial and
positive impact on all Twitter users. The accounts have been handed over
from their impact; they have influenced the dissemination of the right
material and spread the Arabic love for education in the current generation.
Then, the study reviewed the eftect of Twitter on Arabic in general from all
the songwriters, by influencing the word level and the right and wrong
knowledge, the sentence level through the use of the grammar model in
writing, and the composition level, by using punctuation and numbering for
the followers. Many negative influences on Arabic have been observed: The

proliferation of grammar mistakes, and the use of slang and foreign language.



The study talked about open squares in which it is expected to aftect the
Arabic language, and showing the validity of that. It came in three issues, the
first one 1s the Hashtag and its impact on the Arabic language by spreading it
among users. The most famous hashtags of the year 2018 were studied in
Saudi Arabia.

The second issue is emojis. Does it affect the Arabic language positively or
negatively? Is it special in Arabic? Or 1s it a global language that is based on
the lost body language in digital communication?

The third issue 1s the code-switch. It was mentioned, and the reasons for it
were discussed. Does it aftect the Arabic Language? A sample of the studied
tweets was also taken to demonstrate the use of this phenomenon in both
languages.

The study concluded by talking about the linguistic conflict between
languages in general, and on Twitter in particular, and by showing the truth
of this conflict. Is it a real conflict, or is it a fear of some language specialists?
This was discussed by comparing the Arab world with the Western world.
Language planning was also discussed, and planning for Arabic on Twitter
was attempted. And propose a planning model for the development of
Twitter-based Arabic. The research has reached many results,
including:

»  The study showed the integrity of linguistic accounts from its impact;
rather, it influenced the dissemination of sound language, the
transmission of Arabic love in the generation, and the transfer of
Arabic from closed communities to all their people and lovers.

» The study showed that studied linguistic accounts changed the picture
and the prevailing concept that Twitter is useless and contributes to
the delay of Arabic.

= The language of emojis is an important tributary of digital text, by
moving the body language through digital text.



